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onald (+53C, *89HON) and Eleanor Taffner «94HON
are a couple of characters. Not in the pejorative or
two-dimensional sense, but rather through their wit,
intellect and effusive personalities, they seem like
they could have stepped out of a sitcom or television mini-series.
Indeed, the analogy is apropos given that they are pioneers of the
entertainment industry responsible for such hits as sThreess

CompanyZ and «Too Close For ComfortZ and for importing the young Donald Taffner learned a great deal from

cult classic *The Benny Hill ShowZ from England. Soul mates watching his father conduct business in his Brooklyn
who met and married within six months of that fateful business candy store. There were the early morning hours
meeting in 1960, they grew to become true partners amidst spent preparing newspapers for sale and the customer

the backdrop of the changing face of television. Yet, for all of  service skills he employed to ensure repeat business. ¢[Being in the
their successes, they are humble and pragmatic about their store] taught me about getting along with people and being able to
achievements. «You have to remember where you came fromZ talk to people,Z Donald now recalls. «It gave me a pronounced
says Donald. *There is a world of difference between what we business attitudeZ His parents so strongly supported his education
are doing now and where | came fromZ that his mother cleaned offices at night to help pay his tuition at St.
Johnes Prep, and later St. Johnes College, which was right across the
way at Lewis Avenue and Willoughby Avenue.

Imbued with that sense of hard work and ambition, Donald took
a job as a messenger in the mailroom of the William Morris
Agency in 1952. After graduating in 1953, he continued his rise at
the agency but not quite in the traditional way. Usually, the mail-
room led to a job as a secretary but his poor typing skills destined
him to oversee the cassette room where television shows were
screened for their salesmen and potential buyers. It was Donaldes
job to take care of the pilot films, screening room and the stu-
dio room and his  on-the-job training included more than just
technical expertise. eThates where | got a lot of my sales experience
from watching the guys sell a showZ Donald reflects. ¢l would run
in and listen while the sales guy made his pitchZ
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